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Certificada

The following report presents the 2023 progress of the "Corporate
Citizenship" Program, which seeks to generate positive impact in
the communities where Vifa Concha y Toro operates. This
program is implemented jointly with the holding's People,
Agricultural Management and Corporate Communications teams.
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Sustainability Management
Vifia Conchay Toro
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INTRODUCTION
1.1 Uncork a Better Future®

Uncork a Better Future® is the
name of Vifia Concha y Toro's
Corporate Sustainability Strategy
2025.

INSPIRATION

There is an immense world contained in each of our wines.
There is passion, there is effort, there is dedication and care.

We are more than quality wines, we are here to transform
every glass of wine and every encounter into a memorable
experience.

We want to play a leading role in building a better future for
people and the planet. That is why we work every day,
knowing that the time for change is now, remembering at
every step the healthiest ambition of all: to improve in
everything we do to give back to the Earth more of what it
has given us.

That is positive impact.

CORPORATE CITIZENSHIP




INTRODUCTION
1.2 Fundamental Elements

CORPORATE
PURPOSE

We exist to
transform every
glass of wine and
every encounter
into a memorable
experience.

SUSTAINABILITY

From a sustainability
perspective,

a memorable
experience is achieved
when we can leave a
legacy of positive
impact for our
stakeholders.

PROGRAM REPORT

MEMORABLE EXPERIENCES FOR OUR
CONSUMERS

Vifia Conchay Toro's business strategy place the
consumer at the center of its business strategy, soitis
an important milestone for the year 2022 to have
unveiled the company's purpose: "We exist to transform
every glass of wine and every encounter around the
world into a memorable experience".

This phrase summarizes what moves and gives meaning
to all the members of Vifia Concha y Toro, highlighting
how the daily work is reflected in a greater objective.

A memorable experience can only be achieved with
quality wines from their origin, with a suitable terroir,
with excellent agricultural, winemaking and packaging
work, but also with the construction of attractive, strong
and global brands that are in tune with consumers, with
an ambitious sustainability strategy, with innovation,
with excellent support areas and, finally, with an efficient
distribution capacity to reach in a timely manner to any
corner of the world where you want to celebrate an
encounter with the company's products.

During the year 2022, the company had an external
consultancy and an internal multidisciplinary working
group to discover and formulate the current corporate
purpose.

CORPORATE CITIZENSHIP | 6



INTRODUCTION

1.3 Vision, Mission and Objective

The company seeks to consolidate its position as an
international benchmark in sustainability beyond the limits of
its industry, standing out for its environmental and social
practices that are consistent with its purpose.

Thus, the contribution of sustainability to the achievement of
the company's purpose is generated when the company is
able to leave a memorable experience to its stakeholders in
the form of a concrete positive impact on them. This is why all
the steps that the company undertakes annually are part of a

Vision

To be leaders in building a

better, resilient and

regenerative future for people

and the planet.

long-term planning, which is oriented to this objective and
considers both internal activities and activities linked to
stakeholders to achieve them.

The company has defined the following elements as the
cornerstones of its sustainability management system. Under
these elements are built the tactical and operational steps
that shape the annual planning.

Sustainability's Contribution to Purpose
To achieve a memorable experience, leaving a legacy of positive impact on our stakeholders.

Mission

Generate net positive impact
for our stakeholders and be a
global reference in the
regeneration of our planet.

PROGRAM REPORT

:';:?TRE'; Uncork a Better Future
FUTURE® is the name of the Corporate

Sustainability Strategy 2025.

4))
M

Target

Contribute to improving the
natural and social
conditions of our
environment and
stakeholders.
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INTRODUCTION

1.4 Summary of the Strategic Model

UNCORK
A BETTER
FUTURE®

S

ViNA CONCHA Y TORO

— FAMILY OF NEW WORLD WINERIES —

LEAVING A LEGACY OF POSITIVE IMPACT ON OUR STAKEHOLDERS

VISION
To be leaders in building a better,
resilient and regenerative future for

MISSION
Generate net positive impact for our
stakeholders and be a reference in the

OBJECTIVE
Contribute to improving the natural
and social conditions of our

Sustainability
Governance

IMPACT

10 PROGRAMS
AND GOALS

_ 10SDGS
"

people and the planet.

regeneration of our planet.

environment and stakeholders.

Consumers

To bring a message of sustainability
and responsible consumption to our
consumers.

PROGRAM
From Beginning to End

META

100%

of strategic brands

(28 brands | 85% of annual sales)
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Suppliers

Helping our suppliers to improve
their ethical and environmental
performance, with a special focus
on climate change.

PROGRAM
Responsible Sourcing

META

100%

of the key suppliers committed to
SBTi

(30 packaging suppliers)
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Mustomers

Generate a mutual exchange of best
practices in sustainability with our
main customers.

PROGRAM
Closer to Our Markets

META

100%

of the main customers

(30 customers | 35% of annual
sales)
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Our People

Improve the well-being and
commitment of all the company's
employees. To grow in diversity,
equality and inclusion.

PROGRAM
Healthy, Diverse and Happy

META

100%

of workers with program benefits
(3.4 thousand people)
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~— Community

Contribute to the development of
our communities through
education, entrepreneurship and
community empowerment.

PROGRAM
Corporate Citizenship

META

100%

of communities with associated
initiatives

(32 communities)
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Our Planet

To help regenerate our planet, making
efficient use of resources and
improving the conditions of our
natural and productive ecosystems.

PROGRAMS

Zero Water Waste
Fossil Independence
Circular Innovation
Climate Action
Nature-Based Solutions

GOALS

10% water reduction; 50% reduction of
internal fossil energy; 10 upcyclings; 35%
CO2 reduction; regenerative practices on all
our sites.
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COMMUNITY PILLAR
Corporate Citizenship
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Contribute to the development of the
communities where we participate, through
entrepreneurship, empowerment and
education.

The company is focused on strengthening its ties with the
communities in which it operates, actively contributing to
their development. This commitment covers both the local
communities where the company is present through estates,
wineries and plants, as well as the global communities of
which itis part through its various memberships and
associations.

The main goal is to be an active corporate citizen and seek
mechanisms to generate a positive impact on the integrated
communities, making progress in three strategic lines
identified as fundamental for the company's positive
contribution to its environment.

CORPORATE CITIZENSHIP

The first of these axes focuses on promoting economic
development in the areas where the company operates,
through the promotion of local purchases and by fostering
support for local entrepreneurship, thus promoting economic
growth and the creation of opportunities.

The second axis focuses on community empowerment,
promoting collaborative and beneficial relationships that
strengthen the social and economic fabric of the regions
where the company is present.

Finally, the third line of work is dedicated to supporting
education, recognizing its fundamental role in sustainable
development and in improving the quality of life for people in
our local communities.

These three strategic axes comprise the program designed to
generate a positive and lasting impact on the communities
associated with the company.

PROGRAM REPORT
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GOAL 2025

100% of the local and global communities
that the company integrates, with
initiatives that contribute to
entrepreneurship, empowerment and/or

education.
Base Year 2020:
32 localities in Chile

INDICATOR

32 localities

covered by the Corporate
Citizenship Program
(districts in Chile)




CORPORATE CITIZENSHIP

Program Components

The Corporate Citizenship Program is composed of 3 central work axes:

The company seeks to promote development
01 in the localities where it is present by
contributing to entrepreneurial initiatives
generated within our communities. The aimis @—
to strengthen the bond, contributing from our

operations to generate economic
development.

At a territorial level, the company establishes
community engagement activities that seek to
02 empower all the communities where we have
a presence. Through local empowerment, the
.—
relationship with the environment by
supporting communities in their needs for
education, environmental awareness and

recreation.

In the area of education, the company seeks
to support the early levels, where it seeks to
contribute to generating changes in children
of pre-school age and linked to the areas
where the company operates.

EMPOWERMENT company seeks to generate a positive

CORPORATE CITIZENSHIP

17 ey
FORTHEGOALS

@ SDG 17
PARTNERSHIPS FOR THE GOALS
Positively impact the creation or promotion of 10
ventures by the year 2025, linking them to company
support at any stage of the business value chain.

E
FIRTHEGONS

@ SDG 17
PARTNERSHIPS FOR THE GOALS

Generate community relations activities in the 32 districts

in Chile where the company has operations at the level of
fields, warehouses and packaging plants.

4 Bl

Eﬂl SDG4

QUALITY EDUCATION
Contribute to education, focusing on early childhood for

——@ 1,545 children and their families in the main districts
where the company operates in Chile.

TARGET 176

KNOWLEDGE SHARING
AND COOPERATION FOR
ACCESS TOSCIENCE,
TECHNOLOGY AND
INNOVATION

QUALITY
EDUCATION

PROGRAM REPORT

Contribution to the
Sustainable Development
Goals

Improve cooperation and alignment in science,
technology and innovation as well as access to them,
and increase knowledge sharing on mutually agreed
terms, even improving coordination among existing
mechanisms.

VINA CONCHA Y TORO CONTRIBUTION

Indicator 17.6

(i) Number of people linked to local ventures
supported by the company.

(i) Number of people involved in community
outreach activities.

By 2030, ensure that all girls and boys have access to
early childhood care and development services and
quality preschool education to prepare them for
primary school.

VINA CONCHA Y TORO CONTRIBUTION

Indicator 4.2

(i) Number of children benefited through the
company's early childhood contribution.
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CORPORATE CITIZENSHIP

Roadmap

, 2022

The early childhood education
support program is launched.

01. Progress in local agricultural community
outreach activities in 15 districts,

2025 GOAL
® 2 021 together with entrepreneurship initiatives
in 3 localities.

100% of our communities

An alliance was established 02. Beginning of the support program for
with activities linked to the Corporate with Fundacién Choshuenco, Fundacién Choshuenco, creation of
Citizenship Program an organization that supports bonds with the first local education
early childhood education. organizations.

Base Year 2020: 32 communities in Chile

01. Launch of an entrepreneurship
initiative, HUB Vifia Conchay
Toro, seeking to promote local and
technological entrepreneurship.

02. Implementation of local
community outreach activities
linked to the company's estates.

03. Generation of Alliance to address
support for Education at the local
community level.

CORPORATE CITIZENSHIP | 12




CORPORATE CITIZENSHIP

» 2024 * 2025

Progress in coverage of Community

Pr;)gresrsl In new communities Relationship farms, warehouses
Wwhere the company operates and plants and/or support for local
entrepreneurship.

01. Progress in coverage of local
projects for community relations,
farms, warehouses and plants
and/or support for local
entrepreneurship.

01. Progress in coverage of local community
outreach projects at different company
sites, farms, warehouses and plants,
considering initiatives to support local

02. Early Childhood Education entrepreneurship.

Support Program, third stage with ) ) )
Community outreach, generating educational organizations. Oz'fClOES'“f ag:';\;]aluztéodn of 'f:‘e firstcycle
or carty | 00 ucation.

activities in 18 communities.

01. Progress was made in the coverage of
local community relations activities at
different company sites, farms,
warehouses and plants, considering
initiatives to support local
entrepreneurship.

02. Support to Fundacién Choshuenco for
early childhood education was in its
second stage and alliances were
generated with new local education
organizations, reaching 1,509 children.




CORPORATE CITIZENSHIP
Annual Goals

ACTIONS

» Launch of an entrepreneurship initiative, HUB Vifa Conchay Toro, seeking
to promote local and technological entrepreneurship.

2021 + Implementation of local agricultural community outreach projects.

» Generation of Alliance to address support for Education at the local
community level.

* Progress in coverage of local agricultural community outreach and/or local
entrepreneurship support projects.

2022

Beginning of the Early Childhood Education support program, incorporation
of the first local education organizations.

Progress in coverage of local community engagement projects at different
company sites, farms, warehouses and plants, considering initiatives to
support local entrepreneurship.

Early Childhood Education Support Program, second stage with local
education organizations.

Progress in coverage of local community engagement projects at different
company sites, farms, warehouses and plants, considering initiatives to
2024 support local entrepreneurship.

Early childhood education support program, third stage with education
organizations

* Progress in coverage of local community outreach projects at different
company sites, farms, warehouses and plants, considering initiatives to
2025 support local entrepreneurship.

Early Childhood Education Support Program, closing and evaluation of the
first cycle.

META
2 ventures
supported

15 farms with initiatives
implemented

Alliance with organization
specialized

15 farms with initiatives
implemented

Launching carried out

1,500 children benefited

15 sites with initiatives
implemented

16 locations

1,500 children benefited

15 sites with initiatives
implemented

24 locations
1,500 children benefited
15 sites with initiatives
implemented
32 locations

1,500 children benefited

# ventures
# funds

# Alliances

#funds
% progress

# children benefited

# sites
# locations

# children benefited

# sites
# locations

# children benefited

# sites
# locations

# children benefited

ADVANCE ADVANCE % YEARLY
EXPECTED REAL PROGRESS




CORPORATE CITIZENSHIP
Summary 2023

During 2023, the company experienced notable progress in
the various lines established for the Corporate Citizenship
Program.

Focused on strengthening local empowerment, we were
able to coordinate and actively participate in a total of 28
community activities distributed in 18 localities (communes)
where the company has established operations,
incorporating a total of 16 farms, a warehouse and the
central offices. These initiatives were designed to generate
tangible impacts and promote a positive influence in the
communities where the company operates. Throughout the
year, ties with 56% of the communities were consolidated,
demonstrating a growing commitment to the local
environment.

To date, 56% of the company's facilities have implemented
various community engagement initiatives, marking a
significant step towards the goal of reaching 100% of our
localities (communes) by 2025.

These activities involved the participation of more than 2,300
representatives of the local communities, as well as the
direct involvement of the company's employees.

CORPORATE CITIZENSHIP

The company expects
relationships
established during
this period,

to be maintained in the
long term, since they
have been crucial to
strengthen integration and
collaboration with our
neighboring communities.

PROGRAM PROGRESS

In the area of education, the second year of collaboration
with Fundacion Choshuenco benefited 1,509 children
through educational programs. Collaboration continued to be
strengthened, involving 24 educational centers in 5 locations
and facilitating the training of 250 pedagogical teams.

For the company, an important meeting point with the local
and global community is the Pirque Tourist Center, which
received more than 164,000 visitors in 2023.

By 2025, we expect to strengthen these initiatives that the
company carries out in neighboring communities,
strengthening the links of alliances and contribution to the
development of communities and society.

100%

pptitsdind Details of the program can be found at:

Fururea  Responsible Sourcing 2023 Report
N{#7 sustainability.vinacyt.com

—
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https://sustentabilidad.vinacyt.com/sustentabilidad/comunidad/

CORPORATE CITIZENSHIP
Impacts Achieved to 2023

PROGRAM REPORT

Axes of Work KPI 2021 2022 2023
EDUCATION Generation Alliance
# Children of preschool age
_cren ot pr g - 1.545 1.509
benefited
# Educational centers
Beneficiaries of the alliance : 2 2
# Communes impacted by the 4 4
allfzmes = Puente Alto, Pirque, Puente Alto, Pirque,
Chimbarongo and Molina Chimbarongo and Molina
# members
of the pedagogical teams of the - 250 250
establishments
EMPOWERMENT #Neighborhood representatives 278 2.078 2.332
Involved in the initiatives
# community activities 15 U =
(8 communes - CHILE) (8 communes - CHILE) (18 Communes - CHILE)
# environmental awareness 5
e 10 Villa Alegre, Santiago 11
Curicd, Casablanca, Rapel
7
San Vicente de Tagua Tagua
# education activities 5 (4 activities) 10
San Javier, Curico
Casablanca
6
3 Pirque, Las Cabras, Peumo,
# recreational activities = Peumo, Marchigiie Punitaqui, Buin, Rauco,
Rauco Pirque, Las Cabras, Peumo,
Punitaqui, Buin, Rauco
1 3 3
ENTREPRENEURSHIP # supported entrepreneur Peumo San Vicente de Tagua Tagua, San Vicente de Tagua Tagua,

Peumo and Santiago Peumo and SantiaFo
CORPQORATE CITIZENSHIP 16
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EDUCATION

Alliance with Fundacién Choshuenco

During 2023, we continued with the second year of the partnership with Fundacion
Choshuenco for early childhood, benefiting 1,509 children.

CHOSHUENCO FOUNDATION

It is a non-profit foundation that wants to contribute to the
integral education of pre-school children, through the
management of high quality educational centers, and
continuous training programs to strengthen kindergarten
pedagogical teams and parental skills of the children's
families.

PEDAGOGICAL TRANSFER - FAMILY CENTERS

During 2023, work was carried out in the municipalities of
Molina, San Fernando, Placilla, Chimbarongo and Pirque,
where 24 kindergartens were covered. The first step was to
review and validate the proposal with each of the directors of
the kindergartens. The materials were then sent and the
spaces were set up during July 2023. During the second
semester we monitored the use of the space and the
materials delivered.

CORPORATE CITIZENSHIP

KINDERGARTENS OF PIRQUE

Three of the four kindergartens already have their play and
reading workshop space set up. One of them is working with
families and the other three are finishing some arrangements
to start operations.

KINDERGARTENS OF COLCHAGUA

Of the 9 educational centers, there are two nurseries that are
awaiting the arrival of the containers. The remaining 7 have
spaces available for the play and reading workshop. One of
them operates on a regular basis in two schedules, three
days a week. Three others have already received family visits
intermittently. The other kindergartens are finalizing minor
repairs and are waiting for regular attendance to start
operating.

DTN, A
V,?"_ff. I}
Trained Pedagogical ™

Teams




PROGRAM REPORT
EDUCATION

1 5 O 9 Alliance with Fundacion Choshuenco
9

Children benefited

MOLINA KINDERGARTENS TRAINING AND TRANSFER ACTIVITIES 2023

Of the 11 kindergartens, there are 8 that have space for the The following are the main actions carried out in the gardens:
play and reading workshop, of which 3 operate on a regular

basis and the rest intermittently for reasons such as low - Training and tutoring for kindergarten personnel

attendance, children's illnesses, family work peaks, among
others, however, they are promoting enrollment
opportunities so that families can attend. It should be noted
that they have sought the best schedule options to encourage

- Elaboration of workbooks

- Workshops with specialists

participation. - Accompaniment of Family Center Caregivers (in groups of
3 kindergartens)

2509 momento Jdv(0s

o |

HOSHUENCO
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EMPOWERMENT
Community Relations

Through community relations, the company expects to have a positive impact on the
communities where its agricultural, winemaking and packaging operations are located in

production plants and corporate offices.

COMMUNITY ENGAGEMENT

Community relations is a practice that the company has
adopted to strengthen the ties between the members of the
nearby communities where we operate, promoting active
participation in decision making and in the resolution of
common problems. It aims to create a sense of belonging,
generate trust and solidarity among community members,
and foster collective well-being.

During the year 2023, in addition to continuing to work under
the GEA (Agricultural Ecosystemic Management) Program
with the farms, other sites where we have a presence have
been incorporated.

Generating and maintaining a good relationship with our
communities allows us to identify and effectively address the
problems and challenges faced by the community, whether in
the areas of health, education, safety, environment, among
others, and collective solutions can be found.

CORPORATE CITIZENSHIP

Vifia Concha Y Toro is present in 32 communes in Chile,
where different types of operations are located: agricultural,
winemaking, bottling in production plants and corporate
offices.

We have mainly covered from the V Region (Casablanca
Valley), advancing through the Metropolitan Region and the
Sixth Region of Libertador Bernardo O'Higgins, until reaching
the VIl Region of Maule.

Our main activity takes place in the O'Higgins and Maule
Regions, where we have been able to generate community
relations initiatives in 12 key communities for our company,
such as Litueche, Peumo, Marchiglie and San Vicente Tagua
Tagua, Cauquenes, Rauco and Pencahue, among others.

During the year 2023, 30 initiatives were implemented,
positively impacting 18 communities, which is equivalent to
56% of the progress of our pillar. Our goal is to achieve that
100% of the communities where we operate have some
social initiative implemented by 2025.

PROGRAM REPORT
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2,332"

Persons.participating
in communitynitiatives.
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Initiatives

Implemerited during 2023 ¢

.

6%

Of the communities where Conchay
Toro operates, Concha y Toro already
has initiatives related to its
community.




EMPOWERMENT
Community Initiatives

The year 2023 focused mainly on environmental awareness initiatives and educational
activities, achieving a total of 30 community initiatives.

CATEGORIZATION OF INITIATIVES

The company's community initiatives seek to generate a
positive impact in different aspects. Four categories have
been defined to classify them including environmental
awareness, education, recreation and entrepreneurship.

ENVIRONMENTAL AWARENESS

These are initiatives that promote responsibility and care for
the environment, encouraging the conservation of natural
resources and the protection of the ecosystem. Eleven
initiatives were developed, including talks on environmental
issues, recycling campaigns, reforestation days, among
others.

EDUCATION

Those that favor learning and the acquisition of knowledge in
the educational sphere and can be carried out in the
classroom or in open-air spaces. Ten initiatives related to
education were developed, such as visits to farms and
Christmas celebrations in kindergartens, among others.

CORPORATE CITIZENSHIP

RECREATION

These are those that promote sports activities, cultural
celebrations and entertainment to foster social integration
and community well-being. Six initiatives were developed,
such as sports competitions or cultural celebrations, among
others, to strengthen community ties, promote healthy
lifestyles and provide spaces for recreation and leisure for all
members of the community.

ENTREPRENEURSHIP

These are those that support local entrepreneurs and help
promote the creation of their products, stimulating economic
development and the generation of opportunities for local
inhabitants. Three initiatives were developed to promote
local handicrafts through the delivery of raw materials from
our operations in estates and wineries.

PROGRAM REPORT

COMMUNITY INITIATIVES
2023

B Environmental Awareness
W Education
M Recreation

Entrepeneurship 93



OUTSTANDING INITIATIVES
Environmental Awareness

PROGRAM REPORT

During 2023, the company leads activities that generate environmental awareness and
promote responsibility and care for the environment, encouraging the conservation of
natural resources and the protection of the ecosystem.

1. PARTICIPATION IN A MEETING WITH
NEIGHBORS OF CHIMBARONGO

The company seeks to be a good neighbor with the
communities where it is present, for which from 2023 it
initiated a plan of rapprochement with the communities. This
consists of three pillars: communication and local support,
complaint management, and support for early education.

Chimbarongo is one of the three areas where community
relations are prioritized, in addition to Pirque and Lontué and
Puente Alto.

On this occasion, the activities carried out by the winery in
the area were discussed, such as the partnership with the
Choshuenco Educational Foundation, detailing the support to
kindergartens in the commune, thanks to which children
benefit. The plan to mitigate the impact that we generate with
our activity, both during the harvest season and the rest of
the year, was also highlighted.

2. CARBON FOOTPRINT MEASUREMENT

As part of the International Day for the Reduction of CO2
Emissions, Vifia Conchay Toro, together with Colbun, carried
out an activity to raise awareness of the carbon emissions
made by each person.

Carbon emissions refer to the release of carbon dioxide
(CO2) and other carbon-containing substances into the
atmosphere. These emissions are mainly caused by the
burning of fossil fuels such as oil, natural gas and coal, as
well as by deforestation and industrial activity.

To understand this process, a totem and emissions
calculator was installed outside the main office in Santiago,
so that passers-by could measure their CO2 footprint and
learn how to reduce it. In addition to the company's
employees, other people whose offices are nearby and
people from the community in general participated.

CORPORATE CITIZENSHIP | 24



ENVIRONMENTAL AWARENESS

3. ECO-LABELING APPLICATION

The company successfully completed the Clean Production
Agreement (APL) that gave rise to the "Elijo Reciclar" seal,
the country's first mass eco-label to help identify containers
that stand out for their recyclability.

The Sustainability and Climate Change Agency (ASCC)
granted certification to Vifa Concha y Toro after meeting the
goals and actions committed to in the Clean Production
Agreement (APL) articulated by SOFOFA, with the
participation and technical support of the Ministry of the
Environment, the Superintendency of the Environment, the
National Consumer Service, and the Sustainable
Consumption Association of Chile, ADC Circular.

This collaborative work has allowed 98.8% of the total mass
product packaging placed on the market annually with the
#ElijoReciclar seal -more than 179 thousand tons- to be
recyclable materials, which is a significant contribution of the
first Clean Production Agreement (APL) "Ecolabeling of
Packaging and Packaging" to the advancement of the circular
economy.

CORPORATE CITIZENSHIP

4. CLEAN SPIN SEAL

The Giro Limpio 2023 certification ceremony was held on
April 27, in which Vifia Concha y Toro was present as a cargo
generator and through its land transportation subsidiary,
Transportes Viconto. The company has had this certification
since 2021, achieving this recognition for the third
consecutive year.

Giro Limpio is a voluntary national program, administered by
the Energy Sustainability Agency and the Ministry of Energy,
which seeks to certify and recognize the efforts made by
freight transportation companies in the area of sustainability
and efficiency in the use of energy from fossil fuels. It is part
of the network of international programs for sustainable and
efficient freight transportation.

This certification seeks to improve the efficiency of the
transportation sector by reducing fuel consumption, reducing
the costs of the freight transportation sector, increasing its
competitiveness and reducing GHG emissions and other
local pollutants that affect people's health.

PROGRAM REPORT
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ENVIRONMENTAL AWARENESS

5. TREES DELIVERY FOR QUIRIHUE

Vifia Conchay Toro donated native trees to the Municipality
of Quirihue in order to support the reforestation of the Itata
Valley, an area that was hit by forest fires during the Chilean
summer.

At the end of January, the national authority declared a
regional red alert for Nuble as a result of the forest fires, with
Quirihue being one of the critical communes along with
Chillan, Chillan Viejo, Coelemu and Quillén.

Thanks to the management with the municipality, 2,000
native trees were delivered directly to about 200 people, thus
contributing to the care and conservation of the environment.
This donation is aligned with Vifia Concha y Toro's
commitment to support local communities and the
propagation of native forests in line with its sustainability
strategy.

PROGRAM REPORT

6. TREES FOR THE COMMUNITY “ EL CORTIJO”

Vifna Conchay Toro was present at this activity together with
the collaborators of the Cachapoal winery and the El Cortijo
community of Peumo.

Reforestation is a fundamental practice to protect and
restore natural ecosystems in communities.

Forests are home to millions of plant and animal species. By
reforesting, we create an environment conducive to the life of
these living beings, contributing to the conservation of
biological diversity.

Forests act as natural barriers that protect communities from
floods, landslides and other natural disasters. Reforestation
is a preventive measure to reduce the negative impacts of
these events.
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ENVIRONMENTAL AWARENESS

7. REUSE CAMPAIGN - WTC

For the second consecutive year, Vifia Concha y Toro invited
its employees to participate in the "Reuse" campaign of Entel
and Kyklos, which seeks to reduce the digital divide in
children and adolescents by recovering unused electronic
devices to recondition them and donate them to educational
institutions in need.

The initiative was promoted by Sustainability Management
and IT Management, who collected CPUs, notebooks,
tablets, keyboards and cell phones for the event.

This initiative helps us to connect with our local community
and to strengthen ties with people and collaborators, since
everything collected will be reconditioned and delivered to
educational institutions.

8. CONAF FIRE PREVENTION TRAINING

On the estates, the forests are important for recreation and
family activities, as well as for educating about the
conservation of nature and the species that inhabit them.

As part of the Mediterranean Native Forest Conservation
Program, and based on the Strategic Alliance with the
National Forestry Corporation of Chile (CONAF), fire
prevention talks were held in our fields in Rauco, Pencahue
and Cauquenes, inviting all our workers. We also encourage
the development of community activities to raise awareness
of the importance of caring for and maintaining the forest.

CORPORATE CITIZENSHIP
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OUTSTANDING INITIATIVES
2. Education

PROGRAM REPORT

Environmental education is a key tool for achieving a more sustainable society and
protecting our planet. During 2023, various activities focused on environmental education
and teaching purposes were carried out at our farms and facilities:

1. EDUCATIONAL DAY AT VILLA ALEGRE FARM

To raise awareness about the importance of our native
forests, Vifla Concha y Toro carried out a joint activity with
CONAF and the José Miguel Carrera School in San Javier to
bring children closer to the native forest and its relevance for
the environment and the protection of our natural heritage.

The event took place at the Villa Alegre Estate, with the
participation of 15 sixth and seventh grade children from the
José Miguel Carrera School, located in the municipality of
San Javier, together with four teachers and the school
principal. For the occasion we had the participation of four
professionals from CONAF who shared a talk with the
children, highlighting the role of nature and the importance of
natural forests.

2. BIODIVERSITY MONITORING

Vina Conchay Toro, as part of its corporate Sustainability
pillar and in collaboration with Concha y Toro's Agricultural
and Sustainability Management, invited students from the La
Quebrada School and the Pencahue Agricultural High School
to participate in an activity on biodiversity.

Each year, the company carries out biodiversity monitoring to
evaluate that species are maintained in the ecosystems and
that their presence does not diminish over time. Along with
this, actions are generated to maintain and attract native
fauna in the areas where we are present. These inventories
are carried out through a pioneering methodology that uses
DNA to identify fauna species, where DNA acts as an
unmistakable fingerprint that allows us to identify the
species in the different water courses. The eBioAtlas project
is an initiative led by IUCN (International Union for the
Conservation of Nature) in conjunction with Nature Metrics
(a British company in charge of sample analysis), and aims to
feed all the data from the farm into a world atlas of
biodiversity.
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EDUCATION

3. WINE TOURISM DAY AT FUNDO RAUCO

An Enotourism day was held at the Rauco estate, led by the
Liceo Polivalente de Rauco, for the Tourism Services career; it
consisted of a tour and wine tasting at Vifia Concha y Toro's
Rauco estate and was aimed at older adults in the area.

The participation of the students and the community of seniors
who toured the vineyard estate and later tasted Casillero del
Diablo wines was outstanding. The students displayed all their
talent as tour guides and the tourists showed their enthusiasm
and gratitude for this beautiful activity.

4. DAY ON IRRIGATION TECHNIQUES AT RAUCO
FARM

Fundo Rauco has opened its doors to several teaching activities,
including the field visit of the "Irrigation Techniques" course
requested by the San Agustin Institute for the Agricultural
Technician career. In October 2023 they received 25 students
of this course, which grants the title of Higher Level Agricultural
Technician.

In this branch, students learn about the different irrigation
systems, which allow water to be applied to the soil, generally
to provide sufficient hydration to a crop. In this opportunity they
had the chance to observe the drip irrigation technique used at
the Rauco farm.

CORPORATE CITIZENSHIP
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OUTSTANDING INITIATIVES
3. Recreation

Recreational activities are important for the quality of life of people and the communities
where we are inserted. For this reason, we seek to promote activities in nature to share good

times and create memorable experiences.

1. SENIOR CITIZENS' CLUBS VISIT PIRQUE

In order to generate more ties with the nearby communities,
the company invited the directors of 17 senior citizens' clubs
in Pirque to take a guided tour of the facilities, as part of a
new alliance with the Municipality of Pirque through the
Vinculos Program.

The purpose of this alliance is to enable different members of
the community to visit the Conchay Toro Tourist Center,
generating a link with the neighbors in the area and achieving
our goal of transforming every glass and every encounter
around the world into a memorable experience.

On this occasion, the Tourist Center was visited by
presidents and/or secretaries of the following senior citizens'
clubs: Teresa de Calcutta, San José, Padre Hurtado, Los
Robles, Juan Pablo Il, Manos Trabajadoras, Afios Dorados,
Los Luceros, San Manuel, Siempre Vivas y Vivos, Padre
Domingo, Sol del Valle, Ucam, San Sebastian de Huingan, Sol
de Otofo, Las Dulzuras, Dolores Sopefa.

CORPORATE CITIZENSHIP

2. INAUGURATION OF COMMUNITY PLAZA

Vifia Concha y Toro inaugurated a square in the community of
Peumo for the neighbors of the El Durazno estate, as part of
the company's community pillar that responds to the
integration sought with the communities neighboring our
production centers.

Conchay Toro's agricultural management managed this
project since the acquisition of the land, using the square as
a public space for the neighbors of the area.

The design was made by the Agricultural Management, while

the layout and construction was carried out by workers from

the El Durazno farm. Since construction began, the neighbors
of the sector have shown their gratitude and commitment to

the square, in addition to leaving flowers on the crucifix.

PROGRAM REPORT




RECREATION

3. GROUNDING ACTIVITY

As part of its relationship with its communities, Vina Concha
y Toro's Rauco Estate facilitated the outdoor activity called
"Connecting to Earth 2023". This activity was organized by
the students of the Tourism Service specialty of the Liceo
Bicentenario Polivalente de Rauco and consists of the
students of the specialty acting as a tourist agency, receiving
students from different establishments. On this occasion
they received students from the INITEC and San José de
Curic6 schools, who acted as tourists on the occasion.

The circuits available were kayaking, trekking and mountain
biking, in addition to two therapeutic activities such as
grounding and forest therapy. A total of 60 people
participated, including farm employees.

PROGRAM REPORT

The fourth date of the Rally between Vineyards took place at
Cochay Toro Vineyard, where around 300 competitors from
different parts of the country were part of this great sporting
event in the commune of Peumo.

With the aim of promoting and publicizing this sport, as well
as showing the areas and each of the attractions of the
region, a sporting and adventurous day was organized by
Campeonato MTB and Pedalea Producciones, with the
collaboration of the municipality through the Sports Office,
as has become a tradition in Peumo.
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OUTSTANDING INITIATIVES
4. Entrepreneurship

Entrepreneurship activities seek to generate instances of cooperation and collaboration
through the reuse of materials and upcycling initiatives that belong to local entrepreneurs in

the communities where we are present.

1. “EL GAZU” HANDICRAFTS

As every year in the Fundo Idahue the doors are opened to
the women artisans of the company El Gazu, led by Mrs. Luz
Cartes.

This entrepreneur is dedicated to rescuing the totora reed to
transform it into 100% natural handmade rustic fabric,
thermal par excellence. The totora reed (Typha angustifolia)
is an aquatic herbaceous perennial plant, from the
Cyperaceae family, and is very easy to find in the wild
throughout Chile, near water courses, on the edges of ponds,
lakes and rivers.

Every year, Fundo Idahue provides access so that she can
collect and work with this noble and easy to manipulate
vegetable fiber, extracting it from the wetlands, dams and
ditches of the countryside. Some of the works she makes
with totora reeds are: curtains, sunshades, covers for
flowerpots, hanging, individual, fruit baskets, baskets, bread
baskets.

CORPORATE CITIZENSHIP

2. ALLIANCE WITH KALEWUN

A year ago, work began with Kalewun, a company dedicated
to the manufacture of wine bottles to make their glasses in
the commune of Peumo. During 2023, in addition to
collecting bottles from the Cachapoal winery, the
Chimbarongo winery will be added, increasing the availability
of bottles for this entrepreneur. The bottles are collected
from the physicochemical laboratories of both wineries in the
towns of Peumo and Chimbarongo.

In addition, Kalewtin created a campaign for the Gran
Reserva brand of Vifia Conchay Toro, with unique designs of
native species of the O'Higgins region and support the NGO
Reverdecido. These glasses feature beautiful illustrations of
13 native species, such as the Chilean frog, the cururo, the
chilla fox, the black-necked swan, the giant hummingbird,
among others.
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RELEVANT METRICS

Contributions and other
expenses

Transparency is one of the values that
the company hopes to promote in each
of its operations.

Monetary contributions and expenditures to political
campaigns or organizations, lobbyists or lobbying
organizations, trade associations or other tax-exempt
groups are a common practice in the business world.
Some companies seek to influence the political and
legislative process through these contributions in the
hope of promoting their business interests and protecting
their market position.

The company bases its operations on transparency and
does not make monetary contributions to political

organizations, lobbyists or pressure groups that may be
compromising its integrity and damaging its reputation.

Contributions and other expenses

PROGRAM REPORT

2022 2023
($CLP) ($CLP)

Lobbyist organizations

Political organizations/candidates

Tax-exempt trade associations or groups

839.964.414 | 878.520.063

Others

Operational coverage

100% 100%
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RELEVANT METRICS

Significant Contributions and
Contributions

The company defines contributions to
research and development of the wine
industry.

Contributions and Increased Contributions 2023

TOTAL AMOUNT
(In$ CLP)

ORGANIZATION DESCRIPTION

Research allows the development of new cultivation,
vinification and storage techniques that can improve wine

quality and process efficiency in the wine industry.
Wines of Chile Contribution 543.115.156

The company has therefore decided to contribute to
research to support the implementation of more
sustainable and environmentally friendly practices,

helping to reduce the environmental impact of the wine
industry. R&D&I Wines of Chile Research 49.234.861

Vinos de Chile is a private, non-profit trade association
that represents Chile's wine producers, so the company's
contribution is greater, since it is the most important
association with the largest representation in the national
wine scene.

Wine Institute California Contribution 172.912.984

The company also contributes in its operations in
Argentina to Coviar, a public-private organization that
manages and articulates the actions necessary to meet
the challenge of transforming the wine industry and
enhance its strengths and opportunities in the global
market.
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RELEVANT METRICS
Social Contribution and Taxes

The payment of taxes in the different
countries is a measure of the positive
contribution that the company
generates to local economic
development.

The company recognizes that public information on its tax
payments in the different countries where it operates
helps to generate trust, transparency and complements
the information on the economic contribution that the
company generates in society.

Combined with key information on tax residency,
revenues generated, profits, taxes reimbursed, as well as
the average number of employees, it helps investors to
better understand the profile of the company operating in
the different countries and the contribution to society in
terms of jobs generated in that area.

The tax rate that the company pays in each country
depends on the local context and is shown in the table
below. There is also the effective tax rate which, in
consolidated value for the company during the year 2023,
reached a figure of 16.2%.

CORPORATE CITIZENSHIP
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Tax reimbursed

Tax Cash
(paid) in the ;ate
Profit (Loss) Profit (Expenses) perios Effective Tax .
Income . # Employees [According to
before taxes for rent taxes [According to Rate . .
. . Financial
financial
Statements]
Statements]
miles de $ miles de $ miles de $ miles de $ # % %
Chile 646.840.061 54.995.603 -8.855.510 -34.047.527 2.593 -16,1% -61,9%
Argentina 49.327.846 5.780.940 -1.781.363 - 386 -30,8% 0,0%
Brasil 53.355.385 -1.438.585 388.865 - 75 -27,0% 0,0%
Inglaterra 241.070.646 4.085.972 -882.013 - 87 -21,6% 0,0%
Finlandia 7.076.272 351.992 -70.514 -23.819 2 -20,0% -6,8%
Noruega 11.467.091 1.509.442 -334.254 -268.428 ] -22,1% -17,8%
Suecia 15.938.023 704.199 -148.402 -66.507 8 -21,1% -9,4%
China 15.678.797 -2.636.839 659.222 - 38 -25,0% 0,0%
Singapur 5.270.316 -208.671 34.339 -103.876 16 -16,5% 49,8%
USA 128.457.696 -13.062.589 3.248.112 103.555 232 -24,9% -0,8%
México 51.536.475 2.453.128 -757.133 -820.702 - -30,9% -33,5%
Canada - -262.263 5.058 - - -1,9% 0,0%
Francia 1.043.025 37.488 -3.184 7.554 4 -8,5% 20,1%

1.227.061.634

52.309.816

-8.496.776

In the year 2023 in Vifia CyT, within the amount paid for income tax is the

result from Derivatives, which was a profit.

This profit was recorded in stockholders' equity, but is adjusted in the basis

for the determination and payment of taxes, adding it to stockholders'
equity.

The tax associated with this gain was also recorded in Shareholders'
equity.

The effect of this payment on the tax flow is:
Profit Derivatives 64,154,720,906
Tax (27%) 17,321,774,645
Effect Higher Rate
Cash Tax (33%) 52,309,815,921

-35.219.752

Therefore, taking this item out of the flow paid by S&T and the holding

company, the rate is :

Rate with Derivative Tax Derivative Rate without Derivative
Chile rate -61.9% 33% -29%
Holding rate -67.3% 33% -34%

As for the tax rate, it is affected (decreased) mainly by the expense
originated in the Monetary Correction of the tax equity (difference
classified as permanent).

In the year 2023, the lowest taxes for this item were of
ThCh$ -5,811,934, which generates a lower tax of 11.1%.

This lower price-level restatement tax mainly explains the corporate
rate of the 2023 holding company, which is 16.2%.



Management Progress

2023

CONTENTS

4.1 Results 2023
4.2 Conclusions

4.3 Goals 2024




MANAGEMENT PROGRESS 2023
Results 2023

PROGRAM REPORT

At Vina Concha y Toro we are aware of the importance of contributing to the development
of the communities where we participate through entrepreneurship, community

empowerment and education.

During 2023, the company experienced notable progress in
the various lines established for the Corporate Citizenship
Program.

Focused on strengthening local empowerment, we were able
to coordinate and actively participate in a total of 30
community activities distributed in 18 localities
(communes) where the company has established operations,
incorporating a total of 16 farms, a warehouse and the
central offices, that is, 18 company facilities. These
initiatives were designed to generate tangible impacts and
promote a positive influence in the communities where the
company operates. Throughout the year, ties with 56% of the
communities were consolidated, demonstrating a growing
commitment to the local environment.

To date, 56% of the company's facilities have implemented
various community engagement initiatives, marking a
significant step towards the goal of reaching 100% of our
localities (communes) by 2025.

These activities involved the participation of more than 2,300
representatives of the local communities, as well as the
direct involvement of the company's employees.

The company expects that the relationships established
during

this period will be maintained in the long term, since they
have been

crucial to strengthen integration and collaboration

with our neighboring communities.

In the area of education, the second year of collaboration
with Fundacion Choshuenco benefited 1,509 children
through educational programs. The collaboration continued
to be strengthened, involving 24 educational centers in 5
locations and facilitating the training of 250 pedagogical
teams.

For the company, an important meeting point with the local
and global community is the Pirque Tourist Center, which in
2023 received more than 180 thousand visitors.

By 2025, the company expects to strengthen these initiatives
that the company carries out in neighboring communities,
strengthening the links of alliances and contribution to the
development of communities and society.
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MANAGEMENT PROGRESS 2023
Conclusions

Vina Concha y Toro has managed to
cover 56% of the communities where it
operates.

In the area of education, during 2023 we continued with
the second year of operation of the partnership with
Fundacion Choshuenco for early childhood, benefiting
1,509 children. In addition, progress was made in the
implementation and habilitation of Family Centers,
sending materials and monitoring the use of space and
materials.

In Empowerment, 30 initiatives and activities related to
our local community were carried out in the communities
where we are present. Mainly, environmental awareness
and educational activities were carried out to prevent
fires, care for forests and nature with schools,
universities, and neighborhood councils. On the other
hand, recreational activities focused on outdoor sports
were carried out in estates for the community and its
members, such as sports competitions and support for
local entrepreneurs.

4
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MANAGEMENT PROGRESS 2023
Goals 2024

The progress of the Corporate
Citizenship Program in 2023 was 100%.

For the next period, Vifia Concha y Toro will focus on two
key areas: Education and Empowerment for our
communities:

EDUCATION

We will continue to work with educational teams through
the Choshuenco Foundation. To enable and monitor
Family Centers and also coordinate Corporate Volunteers
in each territory.

EMPOWERMENT

Progress will be made in incorporating new localities and
communities to increase the scope of the program,
achieving 15 new community outreach initiatives.
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