
Every year, Wine Intelligence presents the Global Wine Brand Power
Index. For the latest report, more than 25,000 consumers from the
industry’s 25 most relevant countries were interviewed, representing
the world’s 466 million regular wine consumers.

This ranking is based on the connection that brands have with consumers. Six
measurement methods were used, including “brand awareness”, “purchase
remembered in the last three months”, “brand connection measurement
related to affinity and product recommendation”, among other aspects.







QUANTITATIVE

For aggregated data representing all markets,
individual markets were weighted according to
the total wine drinking population represented
by the sample in the given market.

Unless otherwise specified, the base for each
individual market is Regular Wine Drinkers,
defined as those who drink wine at least
once per month.

Formal definitions of wine drinker in each
markets are as follows:


