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The following report presents the 2022 progress of the 

“Corporate Citizenship” Program, which seeks to generate a 

positive impact in the communities where Viña Concha y Toro 

operates. This program is implemented jointly with the

holding's People, Agricultural Management and Corporate Communications teams.
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2016- 2020

3

2021- 20252012-2015

S U S T A I N T A B L E P A T H
3 STAGES

In 2015, a new stage begins with more 

ambitious goals for 2020 and
incorporating alignment with the
United Nations Sustainable 

Development Goals . Defined goals 
for 2015 were achieved by 95%.

Because the future is forged today, with 

our daily efforts, with small steps towards 

greatness, with small efforts that will lead 

us to be a better company for the world.

For more than 10 years, Viña Concha y 

Toro has considered a strategic 

perspective in the management of 

sustainability, guided by a mobilizing 

and impactful vision.

Initially, giving back in each bottle what 

the earth has given us, giving thanks 

for the generosity of the fruits of the 

earth and our people, for allowing us to 

prosper. With every step we take, we 

look for a way to give back.

Today, we want to go further and 

incorporate into this premise our 

commitment to generating net positive 

impacts. Leave a legacy in our journey 

and thus be able to contribute to an 

inclusive, equitable and regenerative

During 2011, the development of 

the Sustainability Strategy 

began, which was launched in 

2012. Goals defined in 2015 

were achieved by 93%.

Looking ahead to 2025, the focus on 

generating positive impacts provided by 

certification as Company B and the 

strategy generates the so-called 

“Uncork a Better Future”

FIRST CYCLE

THE BEGINNING

THIRD CYCLE 

UNCORK A FUTURE 

BETTER

SECOND CYCLE

CONTRIBUTION TO THE

GLOBAL SUSTAINABILITY

We want to be a contribution to building a 

better future for people and the planet.

For this reason, we want to extend the 

invitation to the Corporate Sustainability 

Strategy 2025 “Uncork a Better Future”.
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VISION OF 

SUSTAINABILITY  

CORPORATE

4

F U N D A M E N T A L S T A T E M E N T S

Uncork a Better Future is the 
name of our 2025

Corporate Sustainability Strategy.

MISSION OF

SUSTAINABILITY

CORPORATE

Be leaders in building a

better future for people 

and the planet.

Generate a net positive 
impact for our stakeholders 
and be global leaders
in the regeneration of our planet.

The company seeks to consolidate itself 
as an international benchmark in

sustainability, beyond the limits of our 
industry.

To do this, we must advance both

environmental and social issues, 

generating virtuous alliances with our 

interest groups and

We hope to leave a legacy of a net positive 

impact in every area of relationship with 

our environment and to achieve this 

challenge, the following elements of

sustainable management have been defined .

standing out for our practices to combat 

climate change and contribute to the 

regeneration of our planet.
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MISSION

Generate a net positive impact for our stakeholders 

and be global leaders in the regeneration of our 

planet.

5

STRATEGIC MODEL

SUMMARY

TEN

The way to put the vision and mission in 

sustainability into practice is to focus on

generating positive impacts on the main

stakeholder groups, which is why the

strategy is based on the company's

main interest groups in terms of 

sustainability.

PROGRAMS

6 pillars
They represent the company's main stakeholders,

whom we seek to positively impact through

defined objectives for 2025.

10 programs
Programs in which the effort is focused to

generate a positive impact, with goals established 

for the long term.

U N C O R K    A    B E T T E R    F U T U R E

VISION
Be leaders in building a

better future for people 

and the planet.
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The second refers to the

empowerment of the community 

through the search for virtuous 

relationships and a third axis of work 

is through support for education.

7

The objective is to contribute to

generating prosperity in the 

areas where the company is 

present. This concept translates 

into support for local 

entrepreneurship as the first axis 

of work and as an economic 

boost mechanism.

These 3 axes of work generate the

program that seeks to generate 

positive impact in our communities.

We want to be active actors and

generate positive impact in the

communities we integrate,

advancing in 3 lines that were 

raised as central axes for the 

company's positive contribution 

to the around.

The company seeks to strengthen 

ties with the communities it 

integrates, contributing to their 

development. This refers both to the 

local communities where we operate 

through wineries and plants, as well 

as to the global communities of 

which we are a part.

P R O G R A M

CORPORATE
CITIZENSHIP

2025 GOAL

100% of the local and global communities 

that the company integrates, with initiatives 

that contribute to entrepreneurship, 

empowerment and/or education.

CORPORATE

OBJECTIVE

Contribute to the development of the different

communities where we participate or where we are 

present, through entrepreneurship, community 

empowerment and education.

2025 Goal 

100%
Communities

With coverage of

Citizenship Program

Corporate

(32 in CHILE)
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01

8

03

E X P E C T E D

I M P A C T S

02

The Corporate Citizenship Program 

seeks to generate a positive and 

virtuous relationship with the 

company's social environment. The 

aim is to strengthen local

entrepreneurship as a way to

generate support for the economic 

development of the areas where the 

company is present.

Through empowerment local, 

the company seeks to generate 

a positive relationship with the

environment by supporting

communities in their needs to 

support education,

environmental awareness and 

recreation.

The focus of support for 

education it is at the early 

levels, where  the company 

can contribute to generating 

changes in the children of the 

communities.

QUALITY EDUCATION

GOAL 4.2

By 2030, ensure that all girls

and boys have access to quality

early childhood development 

and care services and pre- 

school education, so that 

they are prepared for primary 

education.

ENTREPRENEURSHIP

We hope to promote local development through contributing to entrepreneurial initiatives 

that are generated in our communities.

EDUCATION

Thinking about future generations, we contribute to Early Childhood Education for 

1,500 children and their families in the main communities of vineyard operation in Chile.

EMPOWERMENT

At the territorial level, we will generate Community Relations projects that 

seek to empower all the communities where we have a presence.

GOAL 17.6

Improve cooperation and

triangulation in science, 

technology and innovation and

access to them, and increase

knowledge sharing on mutually 

agreed terms, including by 

improving coordination between 

existing mechanisms.

2025 IMPACT 

1,545

Children
Benefited by 

acctions in early 
childhood

CORPORATE

CITIZENSHIP

2025 IMPACT

32
communes in 

Chile
with social

empowerment 
initiatives
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R O A D M A P  

2 0 2 1 – 2 0 2 5

Launch of Entrepreneurship initiative, HUB Viña 

Concha y Toro. 2 supported ventures.

Closing and evaluation of the first cycle 

for Early Childhood Education.Generation of Alliance to address Education

Progress in Community Relations coverage 

on farms, wineries and plants and/or 

support for local entrepreneurship.

Early Childhood Education Support 

Program, third stage with education 

organizations

Progress in Community Relations coverage in 

fields, warehouses and plants

Support for Early Childhood Education in the 

second stage with local education organizations.

Progress in Community Relations 

coverage of farms, wineries and plants 

and/or support for local entrepreneurship.

Progress in coverage of 

Agricultural Community Relations 

and/or support for local 

entrepreneurship.

Start of the Early Childhood 

Education support program.

Implementation of Agricultural Community 

Relations Initiatives

Goal 
2025

100% of our communities covered 

by the Program Corporate Citizenship
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CORPORATE CITIZENSHIP

ANNUAL GOALS

10

100%

GOAL
Advance  

Real
KPIs % Annual Progress

Advance  

Expected
ACTIONS

1,500 children benefited

Progress in coverage of local Community Relations projects for farms, wineries and plants 

and/or support for local entrepreneurship.

Progress in coverage of local Agricultural Community Relations projects and/or support 

for local entrepreneurship.

Launch of the Entrepreneurship initiative, HUB Viña Concha y Toro, seeking to promote 

local and technological entrepreneurship.

1

Early Childhood Education Support Program, third stage with education organizations

1,500 children benefited

# farms

Kick-off work plan 100%

# benefited

children 

Start of the Early Childhood Education support program, incorporation of the first local 

education organizations.

Implementation of local Agricultural Community Relations projects.

1Alliance with specialized 

organization

2

16

2 supported 

enterprises

1.500

Early Childhood Education Support Program, second stage with local education 

organizations.

Progress in coverage of local Community Relations projects for farms, wineries and plants 

and/or support for local entrepreneurship.

# Alliance for

education

% Progress

2

# farms

# impacted 

enterprises

Progress in coverage of local Community Relations projects for farms, wineries and plants 

and/or support for local entrepreneurship.

1.545

15 farms with community

initiatives implemented

Generation of Alliance to address support 

to Education at the local community level.

Support program for Early Childhood Education, closure and evaluation of the first cycle

1,500 children benefited

100%

#Farms with

implemented

initiative

1,500 children benefited
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2 0
2 1

2 0
2 2

2 0
2 3

2 0
2 4
2 0
2 5

15 15

100%

1515 farms with community

initiatives implemented

15 farms with community

initiatives implemented

15 farms with community

initiatives implemented

15 farms with community

initiatives implemented

# benefited

children 

# farms

# benefited

children 

# farms

# benefited

children 

15

1.500

15

1.500

15

1.500
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It is a non-profit foundation that wants to contribute

to the comprehensive education of boys and girls,

through the management of high-quality Educational 

Centers, and continuous training programs to

strengthen kindergarten pedagogical teams and 

parenting skills of the families of the children.

In 2021, Viña Concha y Toro entered into an

alliance with Fundación Choshuenco to

support early childhood in the communities

where we are present.

The Program will last 3 years and will 

benefit 1,545 children and their families in 

the communities of Puente Alto, Pirque, 

Chimbarongo and Lontué

01

80% 
of gardens with 

baseline

information

CHOSHUENCO FOUNDATION

90 hours
of training Transferred to Gardens

49%
Full program preview 2022

250
Pedagogical teams

contacted

12

EDUCATION
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A L L I A N C E    F U N C T I O N I N G

13

Baseline Establishment

Information gathering

Family Survey

200
responses received

100
responses received

Collection of information on the gardens through files 

that collect various types of information regarding the 

Educational Center and some of its indicators,

which is relevant to the process of implementing the
pedagogical transfer (family center) and which will 

be key to observing and confirming the progress in 

achieving the objectives that the program proposes

The way Fundación Choshuenco operates is through the 

transfer of knowledge to the educators and pedagogical 

teams of the gardens.

24
Kindergartens

supported during 2022

This instrument allows us to gather 

information regarding work with

families, based on the perception that the 

educational teams themselves have 

regarding educational centers.

Currently, we are present in Pirque, with four kindergartens; 

Molina with eleven kindergartens; and Colchagua with nine. 

In total, some 1,545 children from the company's

communities are being served.

During 2022, work was carried out in 3 stages to carry 

out a Baseline and detailed survey of the facilities 

defined in the Pedagogical Transfer Program.

It allows us to understand, from the 

parents' perspective, how they relate to 

the educational center.

P
 R

 O
 G

 R
 E

 S
 S

R
 E

 P
 O

 R
 T

   
2

 0
 2

 2
C

 O
 M

 M
U

 N
 I 

T 
Y 

  P
 R

 O
 G

 R
 A

 M
   

  |
   

  C
 O

 R
 P

 O
 R

 A
 T

 E
   

C
 I 

T 
I Z

 E
 N

 S
 H

 I 
P

 



Through the AEM Program

(Agricultural Ecosystem Management), the 

company seeks to transform the company into 

an integrated local actor. Although AEM was 

born with the purpose of recovering the natural 

ecosystems where our farms are located, it 

has a social component of Community

Relations to connect the communities where 

the company is present.

14

02
EMPOWERMENT AND 

ENTREPRENEURSHIP

39%

17% 17%
Entrepreneurship InitiativesRecreation Initiatives

The empowerment of local communities is 

relevant to improve the quality of life of people 

and guarantee their active participation in making 

decisions that affect their environment.

It is about providing the necessary resources 

and skills so that communities can 

strengthen themselves and become

active actors in solving their problems and

needs. 18
Initiatives Implemented 

in 16 farms

28%
Environmental Awareness 

Initiatives

In the social axis, we seek to develop activities 

related to 4 components:

Educational Initiatives

• Environmental Awareness

• Education

• Recreation

• Entrepreneurship

2.078
Participants
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D I S T R I B U T I O N O F

I N I T I A T I V E S

32
Communes in Chile have the

presence of operations

Concha y Toro Vineyard

28%
Communes where Concha 

y Toro operates already

have initiatives related to 

their community

Communes 

Involved in 2022

Currently, community empowerment initiatives 

have been developed in 9 communes,

which is equivalent to 28% progress.

Our greatest activity takes place in the 

'O'Higgins Region, covering 4 key communes 

for our community relations: Litueche, 

Peumo, Marchigüe and San Vicente Tagua 

Tagua.

Our goal is to ensure that 100% of the 

communities where we operate have some 

social initiative implemented.

On the map, you can see that we have 

covered the V region (Valparaíso),

specifically Casablanca.

Then advancing through the Metropolitan Region 

and Sixth Region of Libertador Bernardo

O'Higgins, until reaching the VII Region of Maule.

Viña Concha y Toro is present in 32 communes 

in Chile, where different types of operations

are located :

- Agricultural (farms)

- Oenological (winery)

- Packaging (productive plants)

- WTC (corporate offices)
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Farms with communities 

trained in forest care

16

4.272
Ha FSC certified native 

forest

which seeks to restore and improve the 

forest and native scrub structures 

present on the properties for the 

provision of Ecosystem Services, 

considering the traditional rights and 

well-being of the local community.

The commitment of agricultural

management as the guardians and active

protectors of the forest stands out, since 

it provides us with Ecosystem Services

such as the regulation of water cycles 

and protection against erosion.

During 2022, environmental 

education talks were held for the

communities and neighbors of the 

Requinoa, El Estero, Rucahue, 

Idahue, Las Mercedes, Peumo, 

Ucúquer, Santa Raquel and Palo 

Santo farms. The training was 

mainly about native forest care, 

framed in the FSC® Certification,

Additionally, this training seeks to raise 

awareness among our communities

about the importance of forests for the

care and protection of the biodiversity

of flora and fauna species and how the

forest is a central ally in the fight

against climate change given its ability

to capture the CO2 from the

atmosphere.

Our fields are home to 4.272 hectares 

of native forest certified under the 

Forest Stewardship Council® (FSC) 

standard that considers sustainable 

forest management and the 

conservation of the Chilean native 

forest.

Each of our actions is carried out by 

raising awareness about the

importance of caring for and protecting 

the spaces that surround us. For this 

reason, during 2022 various activities 

focused on generating environmental 

awareness in our estates and facilities 

were carried out:

FOREST CARE TRAINING UNDER 

THE FOREST STEWARDSHIP 

COUNCIL® (FSC)

92.1 E N V I R O N M E N T

A L A W A R E N E S S
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165
Trained people

17

On the other hand, brochures on forest 

fire prevention were prepared and

distributed, in addition to installing

signs and digital forest fire prevention

signage material .

In addition, a training workshop

on Law No. 20.283 (Native Forest) is 

held by CONAF in the Maule region 

(erosion).

During 2022, this activity was 

carried out in 9 farms in the central 

area of the country (VI and VII 

Regions)

In addition, a training workshop on native 

plant production and field restoration was 

held by CONAF professionals for the staff

of the Rauquén nursery and collaborators

of Viña Concha y Toro.

On the other hand, a seed collection

workshop was held on the ground with

staff from Viña Concha y Toro at the Villa 

Alegre Farm, which has 304 hectares of 

native forest of native trees to support the 

propagation of native trees together with 

CONAF.

TRAINING ON

NATIVE FOREST 

REGENERATION AND FIRE 

PREVENTION (CONAF)

Together with the National 

Forestry Corporation - CONAF, 

Viña Concha y Toro trains its 

communities to prevent the 

generation of forest fires

in Chile.

Within the framework of the

Mediterranean Native Forest

Conservation Program, in 2019 a

Strategic Alliance was established with 

the National Forestry Corporation of Chile 

(CONAF) which seeks to protect and

regenerate forests. In this context, talks 

were held in 9 fields, including own

workers, neighbors and other interested 

parties. A total of 165 people were trained 

during 2022.
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The initiative was promoted by the 

Sustainability Management and the 

Information Technology Management, 

who collected computers, notebooks, 

tablets, accessories and cell phones

for repair and subsequent recycling and 

reuse by vulnerable schools.

18

Within the framework of Recycling Day, 

Viña Concha y Toro participated in the 

“Reuse” campaign of Entel and Kyklos, 

Company B that seeks to reduce the 

digital divide in children and

adolescents by recovering disused

electronic devices to recondition them 

and donate them to educational 

institutions that they need it.

This initiative helps us connect and 

strengthen ties with our community, in 

addition to contributing to the 

collective benefit and care of the 

environment.

Viña Concha y Toro signed an agreement 

that seeks to implement actions that 

contribute to mitigating the impacts of 

climate change and safeguarding

the sustainability of the Casablanca Valley

wine sector and, together with this,

achieving greater efficiency in the use of

resources.

In addition to Viña Concha y Toro, 20 

companies belonging to the

Association of Wine Entrepreneurs of

the Casablanca Valley (AEVC) signed

the Clean Production Agreement

(CPA) with the Sustainability and 

Climate Change Agency.

Cell Phones

Through participation in this

Agreement for the Sustainability of

the Casablanca Valley, we hope to

strengthen ties with the wine sector 

of this emblematic valley.

Through our participation we hope

to integrate into the local wine

community to ensure that

Casablanca becomes the first

“sustainable valley in the country”,

which represents the ambition of

this local project.

+300
Computers and

Notebooks

+ 70CAMPAIGN TRAINING

REUSE

HEADQUARTERS

AGREEMENT OF

CLEAN PRODUCTION

CASABLANCA VALLEY
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35

19

300

In Chile, the company protects 4,272 

hectares of native forest, which the 

company is regenerating through the 

participation of collaborators and the 

community.

The “Hands to Earth” program seeks 

to have various company teams 

participate in the planting of native 

trees in the fields of Viña Concha y 

Toro in Chile, making all areas 

participate in achieving reforestation 

goals .

INITIATIVE

“HANDS TO THE EARTH”

UCUQUER volunteers from

VCT Chile

2
Reforestation days 

in the “Hands to

Earth 2022” 

Initiative 

Native trees planted by 

internal staff in a volunteer 

formatThe activity coincided with the

celebration of Forest Week, organized

by Forest Stewardship Council® 

(FSC®), international standard under 

which Viña Concha y Toro certified its 

sustainable forest management and 

conservation of the Chilean native 

forest.

On the other hand, the Finance

Management also participated in the

“Hands to Earth” Program, who planted

150 quillayes in the Quinta Maipo Farm.

This was the complement to a day where 

the team was able to get to know the icon 

farm of the Gran Reserva brand.
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The VCT Chile team, a distribution and 

marketing subsidiary in Chile, held  a 

native forestry day on the Ucúquer

farm, located in the VI Region, where  

35 people participated by taking their 

hands to the earth to plant 150 quillay

trees.

The activity consisted of planting native 

trees in a participatory format with the 

objective that people from an area of the 

company  experience a day of joint work 

and, at the same time, collaborate with 

the company's sustainability strategy,  

which seeks to protect the native forest 

and its diversity of flora and fauna.



Native forests are vital ecosystems for 

ecological balance and the maintenance 

of the water and air cycle. Likewise,

these forests are carbon sinks, helping 

to combat climate change. In rural

areas, forests also play an important

role in terms of recreation and family

activities, as well as to carry out

educational activities regarding the

value of nature conservation and the

species of Chilean forests.

VISITS TO OUR 

NATIVE FOREST 

IDAHUE AND RAUCO

During 2022, various visits were made

to educational institutions in the Idahue

and Rauco Farms, such as the San

Alberto School, the Santo Tomás

Institute and the Catholic University.

Visits to the native forest open the

opportunity for children and students to 

learn to value nature and wildlife.

Forests are home to a diversity of

living things, from plants and trees to 

animals and microorganisms.

During 2022, 24 computers were

delivered to the José Miguel Carrera

School, adjacent to our Villa Alegre

vineyard. It is expected to continue

permanently delving into environmental 

issues such as the recycling of 

Electronic Devices and their correct 

disposal and end of useful life.

REUSE

CAMPAIGN TRAINING 

VILLA ALEGRE

Computer equipment

delivered to the 

community in Villa Alegre

2.2 E D U C A T I O N

Visits of Institutions 

Educational to the forests 

of Viña Concha y Toro

24
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Environmental education is a critical 

tool in our quest to achieve a more 

sustainable society and  protect our 

planet

For this reason, during 2022 various 

activities focused on environmental 

education and teaching  purposes 

were carried out on our estates and 

facilities:

After the native park project carried 

out in this school in mid-2021, and

seeking to cultivate a long-term 

relationship with the community 

surrounding its farms, the delivery of  

24 reused equipment is being carried 

out, enabled to fulfill a new useful life 

and thus supporting the children of 

this educational community.

20



Vineyard Participants Concha 

y Toro and children benefited 

through the sponsorship 

system

2
Related establishments to 

the "Christmas with 

Meaning“Initiative 

+500

"Christmas with Meaning" is an 

initiative in which Viña Concha y Toro 

invites workers at the sites where we 

have operations to be part of the 

magic of Christmas, sponsoring a boy 

or girl with a Christmas gift.

During December, this initiative was

carried out that seeks to share the 

magic of Christmas with kindergarten 

children through gifts donated by 

company workers.

CHRISTMAS WITH MEANING 

CASABLANCA AND SANTIAGO

This year, the gift giving took place at  

the Valle de Alberto de Casablanca

kindergarten, led by the agricultural 

area of the El Triángulo farm, and at 

the Ángel de la Guarda kindergarten,

located in San Ramón, of the

Choshuenco Foundation, an institution 

that In alliance with Viña Concha y

Toro, it provides quality preschool

education in vulnerable social 

environments in the places where the 

company is present.
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This is why we want to promote this type

of activities, which seek to share good

moments and create memorable

experiences. Some of the main activities

carried out during 2022 will be mentioned 

below.

22

The kayak is a relatively light boat made 

of plastic, fiberglass, Kevlar, etc. The 

paddle of a kayak is double-bladed, and 

is not fixed to the kayak as is usually the 

case in the paddle sport.

The main activity was a kayaking

competition, while the second part of the 

day was an invitation to the public to a 

recreational regatta at the dam, outdoors 

and for the family.

Kayaking is a water sport, in which you

sit facing the front (bow), in the direction

of travel. It is paddled in a kayak, and it

moves through the water with the help of 

the paddle.

Recreational activities are important 

for the quality of life of the people and 

the communities where we are 

located.

KAYAKI COMPETITION 

LA PALMILLA DAM

 RAUCO

As part of its relationship with its

communities, Viña Concha y Toro

facilitated this outdoor activity, which was

attended by nearly 100 people.

The activity took place at the La

Palmilla dam, owned by Viña Concha y

Toro and located in the commune of

Rauco, which had the participation of

local residents and families, who were 

able to take part in outdoor activities.

1st

Kayaking Competition in irrigation

dam “La Palmilla” commune of 

Rauco

2.3 R E C R E A T I O N
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Then in the media luna the traditional

festival is celebrated every August 15, with

typical dances, folklore, chicha, chacolí,

wines, and all the traditional gastronomy

of the area, along with greyhound races

that are the main attraction of the party,

organized by the Victoria de Marchigüe

Club.

23

LIEBRADA FESTIVAL 

IN MARCHIGÜE

As part of its heritage, for more than 60 

years in Marchigüe the community has

celebrated the Liebrada festival, a traditional 

free-range hunting festival by greyhound 

dogs in the peasant vineyards. One of these 

vineyards belongs to the Palo Santo Estate, 

property of Viña Concha y Toro.

As part of its relationship with its

communities, Viña Concha y Toro

facilitated this outdoor activity, which 

was attended by nearly 100 people.

It was a really fun competition where

everyone could enjoy. We will 

continue to support this type of 

sports activities.

In the El Olivar sector, the Second 

Date of the O'Higgins Regional 

Championship, the Rally between 

Viñas, Mountain Bike discipline, an 

initiative that had a great turnout, 

with nearly 300 competitors from

different parts of the country, who 

came to be part of this extreme and 

adventurous sports day that 

consisted of medium and expert 

challenges.

The hare hunts are hare hunts with

greyhound dogs over open hills and local 

vineyards, traditional to the area, where 

people from all over the country and the

surroundings of Marchigüe participate as a 

gathering at the end of the hunting season.

“RALLY AMONG VINEYARDS”

COMPETITION

PEUMO

300

Traditional festival

Peasant

“Liebrada”

Palo Santo Farm

Athletes participated in the

Rally “Among Vineyards”

held in the Commune of

Peumo

P
 R

 O
 G

 R
 E

 S
 S

R
 E

 P
 O

 R
 T

   
2

 0
 2

 2
C

 O
 M

 M
U

 N
 I 

T 
Y 

  P
 R

 O
 G

 R
 A

 M
   

  |
   

  C
 O

 R
 P

 O
 R

 A
 T

 E
   

C
 I 

T 
I Z

 E
 N

 S
 H

 I 
P

 



Kalewün is a manufacturing

company that uses wine bottles to

make its glasses in the commune of

Peumo. Through a collaborator from

the Cachapoal winery, they contact

the Oenology Management and a

Collaboration Agreement is signed.

24

KALEWÜN

WINE BOTTLE UPCYCLING

SAN VICENTE DE TAGUA TAGUA

Marketing and some brands so 

that they can carry out work 

related to merchandising 

materials together.

Then, I expanded the design to other

types of products which are made

with the remaining material. These

products are generated with the idea

of creating environments, experiences

and conversations around inputs that 

are used to the maximum by the 

design, avoiding the waste of 

materials and the generation of waste.

Viña Concha y Toro seeks to

generate instances of cooperation 

and mutual collaboration through the 

reuse of materials and upcycling 

initiatives that belong to local 

entrepreneurs from the communities 

where we are present:

It is a company that is dedicated to the

reuse of wine barrels. This is an

undertaking that began with the

development of a stove that could be

enjoyed in safe, practical conditions

and that would allow one to

contemplate the flame that generated

heat in a warm environment.

On the other hand, the entrepreneur 

was contacted with the areas of

AILEN

BARRELS UPCYCLING 

SANTIAGO

For the development of the mutual

cooperation agreement, Viña

Concha y Toro SA will make

bottles available to Kalewün from

the physicochemical laboratory of

the Cachapoal winery, commune

of Peumo.

3
Alliances with local 

entrepreneurs during 2022

2.4 E N T R E P R E N E U R S H I P
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Ailen will use the barrels for the 

production of at least 200 decorative 

products such as the stove, table top, 

cork guard, candle holder, mirrors, 

support table, among others. It is

expected to be able to support its 

commercialization through the 

vineyard tourist centers in Chile.
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Every year, at the Idahue Farm, the 

workers of this enterprise are

given access so that they can

safely collect this plant fiber, extracting

it from the wetlands, dams and ditches in 

the field.

The cooperation agreement with Ailen 

was entered into as part of a pilot plan to 

generate instances of cooperation

and mutual collaboration for the reuse of 

wine barrels discarded in the Viña

Concha y Toro operation.

Some of the work they do with the torora 

are: Perimeter closures, curtains, 

sunshades, covers for flower pots, 

pendants, individual containers, fruit 

baskets, bread baskets. All their work

is made to measure and to order.

EL GASÚ CRAFTSMANSHIP

FEMALE ENTREPRENEURSHIP WITH

NATURAL MATERIALS

PEUMO

The cattail (Typha angustifolia) is an 

aquatic perennial herbaceous plant, from

the Cyperaceae family, and it is very 

easy to find it wild throughout Chile,

near water courses, on the edges of 

ponds, lakes and rivers.

During 2022, the doors at the Idahue

Farm will open to the women artisans of 

the El Gasú company.

This is a local enterprise fully integrated 

by women from the area, which is 

dedicated to rescuing the reed to 

transform it into 100% natural

artisanal rustic fabric, thermal par 

excellence.
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In Community Empowerment, during the 

year progress was made in 16 company 

farms, which began to develop
their community initiatives through

environmental awareness, education 

and recreation (100%)

27

In 2022, progress was made in the 

different lines of work proposed

for the Corporate Citizenship Program.

In terms of Education, the first year of 

operation of the alliance with the

Choshuenco Foundation for early childhood 
began, benefiting 1,545 children during the 
year (100%).

Additionally, during the year we made 

progress on the proposed goal of 

promoting local Entrepreneurship as 

a way to contribute to economic 

growth in the communities where we 

are part. During the year, 2 alliances 

were signed to advance in the 

manufacture of glass glasses and 

wooden design products through the 

recovery of barrels (100%)100%

Progress on

Corporate Citizenship

Program 2022

2 0 2 2 R E S U L T S



C O N C L U S I O N S
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In terms of education, the first

year of operation of the

alliance with Fundación

Choshuenco began, which

generated benefits for more

than 1,500 children in this first

year.

In 2022, progress was made in 

the different lines of work

proposed for the Corporate

Citizenship Program.

To date, more than two-thirds of 

the fields have regular initiatives. 

It is also notable that during the 

year 2 alliances were signed to 

promote entrepreneurship in 

locations linked to the Cachapoal 

and Chimbarongo wineries.With the aim of generating

impacts and leaving a positive 

mark on our communities, The 

establishment of 18 initiatives 

was achieved in the communities 

surrounding the vineyard 

operations, with direct

involvement of our people and

more than 2,000 people from the 

community. These links will 

continue in the long term and 

during 2023 new communities 

will be integrated into this

progress.

During 2023, progress will be 

made in new locations to 

increase the scope of the 

program until 2025



01. Continue work with pedagogical teams

through the Choshuenco Foundation.

Enable and monitor Family Centers and 

coordinate corporate volunteers in each 

territory.

29

02. Advance in new locations to increase 

the scope of the program, achieving 15 
new community relations initiatives.

2 0 2 3 G O A L S
CORPORATE CITIZENSHIP PROGRAM
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